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SKILLS

EDUCATION

MASTER OF SCIENCE IN DIGITAL

MARKETING, NEW YORK UNIVERSITY,

2015

LANGUAGE

ACHIEVEMENTS

e-commerce strategy•

digital marketing•

customer engagement•

data analytics•

logistics optimization•

team training•

English•

Spanish•

German•

Recognized as 'Digital Innovator of the
Year' in 2021 for exceptional

performance.

•

Increased online conversion rates by
25% through website enhancements.

•

Achieved a 50% growth in customer

acquisition through targeted campaigns.
•

Michael Anderson
E -COMMERCE  WHOLESALE  D I RECTOR

Results-oriented Wholesale Executive with significant experience in e-

commerce and digital marketing strategies. Proven track record of

enhancing online sales through targeted marketing initiatives and customer

engagement strategies. Expertise in leveraging technology to optimize

supply chain processes and improve customer satisfaction. A strategic

thinker with strong analytical capabilities, enabling the identification of

market trends and consumer preferences.

EXPERIENCE

E-COMMERCE WHOLESALE DIRECTOR

Digital Commerce Solutions

2016 - Present

Directed e-commerce strategy, resulting in a 60% increase in online sales.

Developed digital marketing campaigns that enhanced brand visibility.

Optimized user experience on e-commerce platforms to increase conversion

rates.

Analyzed customer data to inform product offerings and marketing

strategies.

Implemented logistics solutions that improved delivery times by 35%.

Trained teams on digital marketing and e-commerce best practices.

DIGITAL MARKETING MANAGER

E-commerce Retailers Group

2014 - 2016

Managed digital marketing initiatives, driving a 45% increase in website

traffic.

Executed SEO strategies that improved search engine rankings.

Developed content marketing strategies that enhanced customer

engagement.

Collaborated with product teams to align marketing efforts with product

launches.

Utilized analytics tools to track campaign performance and ROI.

Organized training sessions on digital tools and platforms for team members.


