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MICHAEL ANDERSON
WHOLESALE  MANAGER

PROFILE

Accomplished Wholesale Business Manager with a robust background in the

food and beverage industry, specializing in supply chain efficiency and

market expansion. Expertise in establishing and nurturing relationships with

suppliers and distributors, ensuring optimal pricing and product availability.

Demonstrates a keen ability to analyze market trends and consumer

preferences, translating insights into actionable business strategies.

EXPERIENCE

WHOLESALE MANAGER

Gourmet Foods Co.

2016 - Present

Managed wholesale operations, achieving a 30% increase in product

distribution channels.

Negotiated contracts with suppliers, resulting in a 15% reduction in

procurement costs.

Developed promotional strategies that increased product visibility in key

markets.

Led a team of 10 sales professionals, enhancing training programs to improve

sales techniques.

Analyzed customer feedback to refine product offerings, increasing customer

satisfaction scores.

Established performance benchmarks that improved team productivity by

20%.

ASSISTANT WHOLESALE MANAGER

Fresh Produce Ltd.

2014 - 2016

Assisted in managing wholesale distribution, contributing to a 25% growth in

client base.

Coordinated logistics for product shipments, ensuring compliance with health

regulations.

Conducted market research to identify potential new markets for expansion.

Supported the development of marketing materials that enhanced brand

awareness.

Facilitated training sessions for new hires, improving retention rates by 10%.

Implemented inventory tracking systems that reduced spoilage by 5%.

MA

supply chain management•

relationship building•

contract negotiation•

market analysis•

team development•

customer service•

English•

Spanish•

French•

Increased market share by 15% within

two years through strategic

partnerships.

•

Recognized for excellence in

negotiation, saving the company over

$500K annually.

•

Launched a new line of organic

products, generating $1M in revenue

within the first year.

•


