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San Francisco, CA

SKILLS

« Content Strategy

» Non-Profit Communications
« SEO

¢ HTML

o Social Media Management

» Data Analytics

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN JOURNALISM,
UNIVERSITY OF WASHINGTON

ACHIEVEMENTS

» Recipient of the 'Heart of Gold' award
for excellence in community outreach
efforts.

« Increased newsletter subscriptions by
60% through targeted content
strategies.

e Successfully launched a campaign
that raised $50,000 in donations
within three months.

Michael

ANDERSON

Creative Web Content Management Developer with 4 years of experience in the
non-profit sector, specializing in creating compelling narratives that drive
awareness and engagement for social causes. My expertise lies in developing
content strategies that resonate with diverse audiences and inspire action. | have
a strong background in using various content management systems to create,
update, and analyze web content.

WORK EXPERIENCE

WEB CONTENT COORDINATOR

ChangeMaker Foundation

2020 - 2025

¢ Developed and managed content for the foundation's website, increasing visitor

engagement by 50% over one year.

e Worked closely with the communications team to craft compelling stories for social
media campaigns.

o Utilized analytics to track website performance and inform content updates.

e Created newsletters and email campaigns that improved donor retention rates by
20%.

e Coordinated with volunteers to gather testimonials and success stories for the
website.

e Implemented a content review process that streamlined updates and maintained
quality control.

CONTENT DEVELOPER

Global Outreach NGO

2015 - 2020

¢ Crafted engaging web content that highlighted the organization's initiatives and
success stories.

e Worked with graphic designers to create visually appealing content that attracted
more visitors.

e Managed social media content, resulting in a 30% increase in follower
engagement.

e Conducted surveys to gather feedback on content effectiveness from
stakeholders.

e Collaborated with partners to create joint content initiatives that amplified reach.

e Maintained up-to-date knowledge of best practices in non-profit communications
and web content management.



