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SKILLS

Google Analytics
SAS

Predictive Modeling
Data Analysis

Financial Reporting

EDUCATION

BACHELOR OF SCIENCE IN FINANCE,
UNIVERSITY OF MICHIGAN, 2014

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Increased online customer engagement

by 30% through targeted analytics
strategies.

Developed a data-driven approach that
resulted in a $2 million revenue growth.

Recognized for excellence with the
'Analyst of the Year' award in 2019.

Michael Anderson

WEB ANALYTICS MANAGER

Proficient Web Analytics Engineer with 7 years of experience in the financial
services sector, focused on enhancing data strategies to drive business
growth. Expertise in applying advanced analytics techniques to interpret
financial data and optimize online user experiences. Strong background in
utilizing analytics tools such as Google Analytics and SAS to analyze
customer journey data.

EXPERIENCE

WEB ANALYTICS MANAGER

FinTech Solutions
2016 - Present

e Managed the analytics strategy for online banking services, improving
customer engagement by 30%.

o Developed predictive analytics models to identify high-value customer
segments.

e Utilized Google Analytics and SAS to analyze user behavior across digital
platforms.

e Presented findings to senior management, facilitating data-driven decision-
making.

e Collaborated with marketing teams to optimize online campaigns based on
analytical insights.

e Implemented tracking solutions that improved data accuracy for financial
reporting.

DATA ANALYST

Investment Group LLC

2014 - 2016

e Analyzed customer data to identify trends and inform marketing strategies.

e Created detailed reports on campaign performance, highlighting key metrics
for stakeholders.

e Utilized SQL for data extraction and manipulation to support analytics
initiatives.

o Participated in cross-functional teams to enhance digital marketing efforts.

e Conducted user testing to improve website usability based on data feedback.

e Provided actionable insights that led to a 15% increase in customer
acquisition.



