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San Francisco, CA

SKILLS

» Adobe Analytics

* Google Analytics
e A/B Testing

o Data Interpretation

» Marketing Strategy

LANGUAGES
« English
» Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
MARKETING, UNIVERSITY OF FLORIDA,
2014

ACHIEVEMENTS

» Increased customer retention rates by
25% through targeted marketing
strategies.

» Received the 'Innovator Award' for
developing a successful analytics
framework.

o Successfully drove a project that
resulted in a $1 million increase in
revenue.

Michael

ANDERSON

Detail-oriented Web Analytics Engineer with over 6 years of experience in retail
analytics. Expertise in implementing analytics solutions that drive sales
performance and improve customer experience. Strong ability to interpret data
trends and provide insights that influence marketing strategies. Highly skilled in
using tools such as Adobe Analytics and Google Analytics to analyze user
behavior across multiple channels.

WORK EXPERIENCE

RETAIL ANALYTICS MANAGER
Retail Giants Inc.

2020 - 2025

¢ Implemented a comprehensive analytics framework that boosted online sales by
40%.

e Analyzed customer purchase patterns to develop targeted marketing campaigns.

e Created and maintained dashboards in Adobe Analytics for real-time sales
tracking.

e Conducted training for staff on utilizing analytics tools effectively.

e Collaborated with merchandising teams to optimize product placement based on
data insights.

e Presented analytical findings to executive leadership, influencing strategic
planning.

WEB ANALYST

ShopSmart Ltd.

2015 - 2020

e Conducted web traffic analysis that identified key areas for improvement.

e Utilized A/B testing to optimize landing pages, resulting in a 20% increase in
conversions.

e Created weekly reports on website performance metrics for marketing teams.
e Collaborated with IT to ensure accurate tracking implementation across the site.

¢ Participated in cross-functional teams to enhance overall digital marketing
strategies.

e Provided insights that led to a 15% growth in customer loyalty program sign-ups.



