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SKILLS

EDUCATION

B.A. IN MARKETING AND VISUAL

COMMUNICATION, UNIVERSITY OF

MARKETING, 2017

LANGUAGE

ACHIEVEMENTS

branding•

visual audits•

qualitative research•

strategic recommendations•

consumer feedback•

cross-functional collaboration•

English•

Spanish•

German•

Enhanced client brand visibility by 35%
through strategic visual

recommendations.

•

Recognized for exceptional contributions
to a successful rebranding project.

•

Published a white paper on the

importance of semiotics in corporate
branding.

•

Michael Anderson
CORPORATE  V I SUAL  SEM IOT ICS  CONSULTANT

Strategic Visual Semiotics Researcher with a focus on the integration of

semiotic analysis within corporate branding and identity frameworks. This

professional excels at translating complex visual languages into coherent

brand narratives that resonate with target demographics. With a strong

foundation in both theory and practice, expertise includes conducting

detailed visual audits and developing strategic recommendations that

enhance brand visibility and engagement.

EXPERIENCE

CORPORATE VISUAL SEMIOTICS CONSULTANT

Brand Strategy Firm

2016 - Present

Conducted visual audits for corporate clients to assess branding

effectiveness.

Developed semiotic insights that guided brand repositioning strategies.

Collaborated with marketing teams to enhance visual communication

consistency.

Utilized qualitative research methods to gather consumer feedback on visual

elements.

Presented strategic recommendations to senior management for brand

enhancement.

Led training sessions on the application of semiotic analysis in branding.

VISUAL ANALYST

Market Research Company

2014 - 2016

Assisted in conducting visual research to support branding initiatives.

Analyzed visual content for market trends and consumer preferences.

Supported the development of presentations summarizing research findings.

Collaborated with design teams to ensure alignment with brand guidelines.

Engaged in workshops to educate clients on visual communication

principles.

Contributed to reports that influenced strategic marketing decisions.


