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San Francisco, CA

SKILLS

» Digital Branding

» Interactive Design
o User Experience
« Data Analytics

e Animation

* Project Management

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN GRAPHIC
DESIGN, UNIVERSITY OF FLORIDA, 2017

ACHIEVEMENTS

* Achieved a 40% increase in online
engagement through innovative digital
design solutions.

» Recognized as 'Emerging Designer of
the Year' by the Digital Design
Association, 2021.

e Successfully launched over 30 digital
branding projects, consistently
exceeding client expectations.

Michael

ANDERSON

Innovative Visual Identity Designer with a focus on digital branding and interactive
design. Expertise in creating engaging visual experiences that drive online
engagement and enhance brand visibility. Skilled in employing the latest design
technologies and trends to develop visually stunning digital assets. Proven ability
to collaborate with developers and content creators to deliver holistic branding
solutions that resonate with target audiences.

WORK EXPERIENCE

DIGITAL VISUAL IDENTITY DESIGNER

NextGen Digital Agency

2020 - 2025

e Designed interactive web experiences that increased user engagement by 60%.

e Collaborated with UX designers to create user-centered digital branding solutions.

o Utilized data analytics to inform design adjustments and improve user journeys.

e Developed animated graphics for social media campaigns, enhancing brand
visibility.

e Conducted A/B testing to optimize design elements and improve conversion rates.

¢ Presented design concepts to clients, effectively communicating the value of
digital branding.

VISUAL DESIGNER

Digital Creatives Agency

2015 - 2020

e Created visual assets for various digital platforms, enhancing brand storytelling.

e Worked closely with content teams to ensure alignment of visual and written
content.

e Managed multiple digital projects, ensuring timely delivery and adherence to client
specifications.

e Conducted research on design trends to inform creative direction and innovation.

e Collaborated with marketing teams to develop cohesive brand campaigns across
digital channels.

e Developed guidelines for digital asset creation to ensure brand consistency.



