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SKILLS

EDUCATION

BACHELOR OF ARTS IN GRAPHIC DESIGN,

NONPROFIT UNIVERSITY, 2013

LANGUAGE

ACHIEVEMENTS

Visual Identity•

Nonprofit Branding•

Community Engagement•

Project Management•

Stakeholder Collaboration•

Visual Storytelling•

English•

Spanish•

German•

Increased community donations by 45%
through strategic branding initiatives.

•

Recognized with a 'Best Campaign'

award for innovative visual storytelling.
•

Successfully launched a new branding

campaign that resonated with diverse

audiences.

•

Michael Anderson
BRAND ING  AND  COMMUN ICAT IONS  MANAGER

Proficient Visual Branding Specialist with 9 years of experience in nonprofit

organizations, specializing in creating impactful visual identities that

communicate mission-driven narratives. Extensive background in

developing branding strategies that enhance donor engagement and

community involvement. Skilled in collaborating with diverse stakeholders to

ensure branding aligns with organizational values and goals. Demonstrated

ability to manage multiple projects simultaneously while meeting tight

deadlines.

EXPERIENCE

BRANDING AND COMMUNICATIONS MANAGER

Helping Hands Foundation

2016 - Present

Developed and executed branding strategies that increased donor

engagement by 60%.

Created compelling visual narratives for campaigns, driving community

involvement and support.

Collaborated with program teams to ensure branding reflected organizational

mission and values.

Managed the production of marketing materials that effectively

communicated program impact.

Facilitated workshops to educate staff on branding principles and best

practices.

Established partnerships with local artists to enhance visual storytelling

efforts.

VISUAL COMMUNICATIONS COORDINATOR

Community Support Network

2014 - 2016

Supported branding initiatives that promoted community engagement and

awareness.

Designed promotional materials that effectively communicated the

organization's mission and values.

Conducted outreach to gather feedback on branding efforts and improve

strategies.

Coordinated visual content for social media channels, increasing online

engagement.

Assisted in organizing fundraising events that highlighted brand messaging.

Collaborated with volunteers to ensure branding consistency across all

materials.


