. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Marketing
University of Washington
2016-2020

% SKILLS

« marketing strategy
social media management
event promotion
content creation
market research

community engagement

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Marketing Trail Sports Coordinator

Ambitious and driven Trail Sports Coordinator with a rich background in marketing and
promotions within the outdoor sports industry. Proven ability to create and implement
successful marketing campaigns that increase visibility and participation in trail events.
Strong interpersonal skills facilitate effective communication with diverse audiences,

including participants, sponsors, and community leaders.

@ WORK EXPERIENCE

2020-2023

Marketing Trail Sports Coordinator

Trail Blazers Inc.

+ Developed and executed marketing strategies that increased event participation by
50%.

« Created engaging content for social media platforms, resulting in a 200% increase in
online engagement.

« Collaborated with local businesses to enhance sponsorship packages, driving
additional revenue.

+ Conducted market research to identify trends and participant preferences.
« Managed event branding and promotional materials, ensuring consistency and quality.

« Organized press releases and media outreach to maximize event coverage.

Event Marketing Assistant 2019-2020

Outdoor Sports Promotions

« Assisted in the creation of marketing materials for various trail events, enhancing
visibility.
o Supported social media campaigns that increased follower counts by 75%.

» Coordinated outreach efforts to local schools and organizations to promote
participation.

« Maintained event calendars and schedules to ensure timely communication.

« Conducted surveys to assess participant satisfaction and inform future marketing
strategies.

* Engaged with community members to build relationships and promote upcoming
events.

% ACHIEVEMENTS

« Increased overall event sponsorship by 80% through targeted marketing efforts.

e Recognized for outstanding marketing campaign execution at the National Outdoor
Sports Expo in 2022.

o Successfully launched a digital marketing initiative that engaged over 5,000
participants.



