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PROFILE

Strategic and results-driven Tourism Strategy Consultant with extensive

experience in destination management and sustainable tourism development.

Distinguished by the ability to integrate innovative marketing strategies with

community engagement initiatives to enhance the visitor experience.

Possesses a deep understanding of global tourism trends and the ability to

navigate complex regulatory environments. Recognized for fostering

collaboration between public and private sectors to develop unique tourism

offerings that reflect local culture and heritage.

EXPERIENCE

TOURISM STRATEGY ADVISOR

EcoTourism Innovations

2016 - Present

Designed and implemented sustainable tourism strategies that improved local

economic impact by 25%.

Conducted workshops for tourism operators on eco-friendly practices and

marketing.

Led a team in developing a comprehensive tourism framework that enhanced

community participation.

Authored reports on tourism trends that informed policy development at the

regional level.

Negotiated partnerships with local businesses to promote regional tourism

products.

Utilized GIS technology for mapping and analyzing tourism hotspots.

DESTINATION MARKETING SPECIALIST

Visit Global Destinations

2014 - 2016

Developed targeted marketing campaigns that increased tourist inquiries by

40%.

Coordinated promotional events that showcased local attractions and

experiences.

Worked with influencers to enhance destination visibility through social media.

Analyzed visitor demographics to tailor marketing strategies effectively.

Managed a marketing budget of $500,000, ensuring optimal allocation of

resources.

Collaborated with travel agencies to develop attractive travel packages.

MA

Destination Management•

Sustainable Development•

Marketing Strategy•

Community Engagement•

Data Analysis•

Partnership Development•

English•

Spanish•

French•

Awarded 'Best Tourism Strategy' by the

International Tourism Association.

•

Increased visitor satisfaction ratings by

15% through strategic improvements.

•

Implemented a successful sustainability

initiative recognized by local

government.

•


