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PROFILE

Visionary Tourism Promotion Executive with a decade of experience in

destination marketing and brand development. Expertise in crafting

compelling narratives that elevate the profile of diverse travel destinations,

ensuring alignment with the evolving preferences of global travelers. Proven

track record in utilizing social media platforms and influencer partnerships to

amplify brand messaging and engagement.

EXPERIENCE

DESTINATION MARKETING DIRECTOR

Premier Destinations Ltd.

2016 - Present

Directed marketing initiatives that increased destination awareness by 40% in

key markets.

Developed and executed influencer marketing campaigns, resulting in a 25%

increase in social media engagement.

Established collaborative partnerships with airlines and travel agencies to

create attractive travel packages.

Managed a budget of over $1 million, ensuring effective allocation of

resources for maximum impact.

Conducted consumer behavior research to tailor promotional efforts,

increasing conversion rates by 15%.

Presented marketing strategies to stakeholders, securing buy-in and support

for innovative projects.

MARKETING SPECIALIST

Travel Innovations Group

2014 - 2016

Developed promotional materials and campaigns that enhanced brand

visibility and customer engagement.

Analyzed competitive positioning to identify market opportunities and threats.

Coordinated travel expos and promotional events, increasing brand awareness

among target audiences.

Managed social media accounts, increasing followers by 60% through

engaging content strategies.

Collaborated with design teams to create visually appealing promotional

content.

Evaluated the effectiveness of marketing initiatives, providing insights for

future campaigns.

MA

Brand Development•

Social Media Marketing•

Research Analysis•

Influencer Engagement•

Budget Management•

Customer Insights•

English•

Spanish•

French•

Achieved a 35% growth in social media

followers within one year through

targeted campaigns.

•

Recognized with the 'Innovative

Marketing Award' for a groundbreaking

destination campaign.

•

Successfully launched a new travel

package that exceeded sales targets by

50% in the first quarter.

•


