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San Francisco, CA

SKILLS

» digital marketing

o data analysis

o eco-friendly solutions
e project management

e consumer engagement

» social media strategy

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
MARKETING, ECO UNIVERSITY

ACHIEVEMENTS

» Received the 'Innovative Marketing
Award' from the Eco Tourism
Association in 2023.

» Increased website traffic by 50%
through the implementation of
sustainability-focused content.

e Successfully launched a digital
campaign that raised awareness about
sustainable travel options among
millennials.

Michael

ANDERSON

Proactive and analytical Sustainable Tourism Manager with a focus on leveraging
technology to enhance sustainable travel experiences. Over 7 years of experience
in the tourism industry, specializing in digital solutions that promote eco-friendly
practices and consumer engagement. Expertise in utilizing data-driven insights to
craft innovative marketing strategies that resonate with environmentally-
conscious travelers.

WORK EXPERIENCE

DIGITAL SUSTAINABILITY MANAGER

EcoTech Travel

2020 - 2025

e Developed a digital platform for travelers to track their carbon footprint.

e Implemented an online training program for staff on sustainable practices and
digital tools.

e Monitored analytics to assess user engagement and program effectiveness.

e Collaborated with IT teams to enhance digital marketing strategies focused on
sustainability.

¢ Utilized social media campaigns to promote eco-friendly travel options.

e Achieved a 30% increase in online bookings for sustainable tours through targeted
marketing.

MARKETING COORDINATOR

Green Travel Agency

2015 - 2020

e Coordinated marketing campaigns highlighting sustainable travel options.
¢ Developed content for the agency's website, focusing on eco-tourism.

e Analyzed market trends to identify opportunities for sustainable offerings.
e Engaged with clients to gather feedback on sustainable travel preferences.
e Managed social media accounts to enhance brand visibility.

e Achieved a 20% increase in client inquiries for sustainable travel packages.



