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SKILLS

sponsorship strategy
brand alignment
contract negotiation
market analysis
activation coordination

relationship management

EDUCATION

BACHELOR OF ARTS IN SPORTS
MANAGEMENT, UNIVERSITY OF NORTH
CAROLINA

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased sponsorship revenue by 25%
through innovative partnership
strategies.

Secured a multi-year sponsorship
agreement with a leading sportswear
brand.

Awarded "Best Sponsorship Program" by
the National Sports Marketing
Association in 2021.

Michael Anderson

SPONSORSHIP MANAGER

Strategic and results-driven Sports Sponsorship Manager with over 9 years
of experience in developing and managing high-impact sponsorship
initiatives within the sports sector. This professional exemplifies a strong
ability to align sponsorship opportunities with brand objectives, ensuring
maximum visibility and engagement for partners. Demonstrating a keen
understanding of the competitive landscape, this individual has successfully
negotiated contracts that yield substantial financial benefits while fostering
long-lasting relationships with stakeholders.

EXPERIENCE

SPONSORSHIP MANAGER

Professional Sports League
2016 - Present

e Developed and executed strategic sponsorship initiatives aligned with league
goals.

¢ Negotiated and managed high-value sponsorship contracts with corporate
partners.

e Coordinated sponsorship activation efforts across multiple platforms.
e Analyzed market trends to identify new sponsorship opportunities.
e Established measurement criteria for evaluating sponsorship success.

e Fostered relationships with sponsors to enhance engagement and retention.

MARKETING COORDINATOR

Local Sports Association

2014 - 2016

e Assisted in the development of marketing materials for sponsorship
proposals.

e Supported the execution of sponsorship activation events.

e Maintained databases for tracking sponsorship agreements and
performance.

e Conducted research on potential sponsors and market conditions.

¢ Collaborated with internal teams to align sponsorship strategies with
marketing objectives.

e Prepared reports analyzing sponsorship performance and recommendations.



