Michael

ANDERSON

Dedicated and analytical Sports Sponsorship Manager with a strong focus on
maximizing sponsorship value through innovative marketing strategies and
effective relationship management. This professional brings a wealth of
CONTACT experience in developing sponsorship programs that align with both
organizational objectives and brand goals. Adept at conducting market research

\o [ERR ZaRte to inform sponsorship decisions, ensuring that partnerships are strategically
michael.anderson@email.com viable and impactful.

@ www.michaelanderson.com

Q@ San Francisco, CA WORK EXPERIENCE

SPONSORSHIP DEVELOPMENT MANAGER

Regional Sports Network
2020 - 2025

SKILLS

e sponsorship management
[ ]
« market research Designed and implemented sponsorship programs that drove audience
engagement.
 relationship building
¢ Negotiated sponsorship contracts and managed renewals effectively.
o data analysis
e Analyzed sponsorship performance data to inform future strategies.
» marketing strategy
e Collaborated with creative teams to develop compelling activation campaigns.
« audience engagement
e Established strong relationships with key sponsors and stakeholders.

e Conducted post-campaign analyses to measure success and ROL.

LANGUAGES
MARKETING MANAGER
* English Sports Marketing Agency
* Spanish 2015 - 2020
O AEILE e Supported the development of marketing strategies for sponsorship activation.
e Maintained relationships with sponsors to ensure ongoing collaboration.
EDUCATION e Conducted research to identify new sponsorship opportunities in the market.

e Assisted in organizing promotional events to enhance sponsor visibility.
BACHELOR OF SCIENCE IN

MARKETING. UNIVERSITY OF TEXAS e Tracked and reported on sponsorship performance metrics.

e Developed presentations for potential sponsors showcasing value propositions.

ACHIEVEMENTS

* Increased sponsorship engagement
by 35% through innovative activation
strategies.

o Successfully negotiated a multi-million
dollar sponsorship deal with a national
brand.

« Recognized for outstanding
performance in sponsorship
management by local industry group.



