. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Sports
Marketing

Institute of Sports Studies
2016-2020

* SKILLS

* Marketing Strategy

« Event Logistics
Audience Analysis
Stakeholder Engagement
Campaign Optimization

Social Media Management

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Promotions and Events Manager

Results-oriented Sports Promotions Manager with a strong emphasis on innovative
marketing solutions and strategic partnerships to enhance brand engagement. Proficient
in managing promotional campaigns that leverage both digital and traditional media to
maximize outreach. Skilled in analyzing market trends to inform strategic decisions and
drive successful promotional initiatives. Proven ability to foster relationships with key

stakeholders and community organizations to promote brand initiatives.

@ WORK EXPERIENCE

Promotions and Events Manager 2020-2023

Sports Marketing Innovations

« Developed promotional campaigns that increased audience engagement by 50%.
+ Managed event logistics for multiple promotional events across various regions.

» Utilized audience data to tailor marketing strategies for specific demographics.

o Collaborated with media partners to secure coverage for events.

o Conducted post-event analysis to evaluate success and areas for improvement.

» Trained team members on best practices for promotional execution.

Marketing Coordinator 2019-2020

Local Sports Agency

Assisted in developing promotional content for various marketing channels.

Engaged with local communities to promote sports-related initiatives.

o Coordinated logistics for promotional events and merchandise distribution.
+ Maintained social media platforms to enhance brand visibility.

o Tracked and reported on marketing campaign performance metrics.

Supported sponsorship acquisition efforts for promotional campaigns.

% ACHIEVEMENTS

« Recognized for outstanding performance in executing promotional campaigns.

« Increased community participation by 40% through targeted outreach.

» Successfully launched a regional sports initiative that engaged over 3,000
participants.



