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San Francisco, CA

SKILLS

» media engagement

e crisis communications
» strategic planning

¢ content development
o data analytics

» relationship management

LANGUAGES
« English
e Spanish
e French

EDUCATION

MASTER OF SCIENCE IN SPORTS
MANAGEMENT, UNIVERSITY OF
ATHLETIC STUDIES

ACHIEVEMENTS

» Increased favorable media coverage
by 45% through strategic relationship
building.

* Received an award for Excellence in
Media Relations for innovative
campaign strategies.

o Successfully navigated a significant
public relations challenge, resulting in
positive media outcomes.

Michael

ANDERSON

Dynamic Sports Media Relations Manager recognized for exceptional ability to
bridge the gap between sports organizations and their audiences through
strategic media engagement. With a strong background in sports journalism and
public relations, equipped with the skills necessary to craft compelling narratives
that drive engagement and enhance brand loyalty. Demonstrates a keen
understanding of digital media trends and their implications for public relations
strategies.

WORK EXPERIENCE

HEAD OF MEDIA RELATIONS

National Sports League

2020 - 2025

e Oversaw all media relations activities, leading to a significant increase in national
media coverage.

e Developed engaging press materials that captured the essence of key events and
initiatives.

e Managed crisis communications, effectively protecting the organization’s

reputation.

e Trained key personnel on media engagement strategies to enhance public
relations effectiveness.

e Utilized social media platforms to amplify messaging and engage with fans.

e Conducted media training workshops that improved communication skills across
the organization.

MEDIA RELATIONS ASSISTANT
Regional Sports Network

2015 - 2020

e Supported the media relations team in executing media outreach campaigns.
o Drafted press releases and media advisories for various sports events.

e Monitored media coverage and reported on trends and insights.

e Facilitated interviews between media and athletes, ensuring smooth
communication.

e Maintained an organized database of media contacts for efficient outreach.

e Collaborated with marketing teams to align communications across channels.



