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San Francisco, CA

SKILLS

* Project Management

» Data Analysis

» Brand Strategy
 Community Engagement

e Team Leadership

» Budgeting
LANGUAGES
« English
e Spanish
e French
EDUCATION

MASTER OF SCIENCE IN MARKETING,
UNIVERSITY OF MARKETING
EXCELLENCE, 2017

ACHIEVEMENTS

o Achieved a 25% increase in audience
engagement through targeted
campaigns.

o Successfully launched a community
outreach initiative that received local
recognition.

* Received the 'Best Marketing
Campaign' award for innovative
strategies in 2021.

Michael

ANDERSON

Strategic Sports Media Marketing Manager with a robust background in
developing and executing comprehensive marketing strategies that elevate brand
presence and drive audience engagement. Known for a meticulous approach to
project management and a keen understanding of the sports media landscape.
Proven ability to analyze data and market trends to inform decision-making and
enhance campaign performance.

WORK EXPERIENCE

MARKETING DIRECTOR
Sports Entertainment Network

2020 - 2025

e Led strategic marketing initiatives that increased brand awareness across multiple
platforms.

¢ Managed a comprehensive marketing budget, ensuring effective allocation of
resources.

e Developed metrics to track campaign performance, resulting in a 35% increase in
engagement.

e Coordinated with production teams to ensure alignment of marketing and content
strategies.

e Established partnerships with local sports teams to enhance community
engagement.

¢ Directed a team of marketing professionals in executing high-impact promotional
events.

JUNIOR MARKETING ASSOCIATE

Athletic Marketing Solutions

2015 - 2020

e Supported the execution of marketing campaigns that enhanced brand visibility.
e Conducted market analysis to identify opportunities for growth and improvement.
e Assisted in the creation of promotional materials and content.

e Engaged with fans through social media and interactive campaigns.

e Maintained databases to track engagement and campaign performance.

e Collaborated with sales teams to align marketing and sales strategies.



