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San Francisco, CA

SKILLS

» Digital Marketing

« Brand Management

+ Content Strategy

+ Market Analysis

» Audience Engagement

o Stakeholder Relations

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MARKETING,
UNIVERSITY OF SPORTS
MANAGEMENT

ACHIEVEMENTS

» Achieved 'Top Marketing Campaign'
award at the National Sports
Marketing Conference in 2021.

» Increased social media engagement
by 80% within one year.

o Successfully launched a community
engagement initiative that
strengthened brand loyalty.

Michael

ANDERSON

Visionary Sports Media Manager with extensive experience in digital marketing
and brand management within the sports industry. Expertise in creating
compelling content that drives engagement and fosters community among sports
enthusiasts. Proven ability to analyze market trends and audience preferences,
utilizing insights to develop targeted marketing campaigns. Strong leadership
skills enable the management of cross-functional teams to achieve strategic
objectives.

WORK EXPERIENCE

DIGITAL MARKETING MANAGER

Sports Marketing Agency

2020 - 2025

¢ Developed and executed multi-channel marketing campaigns that increased brand
awareness by 40%.

e Managed social media platforms, driving a 50% increase in audience engagement.

e Conducted market research to identify emerging trends and inform content
development.

e Collaborated with creative teams to produce promotional materials that resonate
with target audiences.

e Utilized analytics tools to track campaign performance and optimize strategies.

e Established partnerships with influencers to expand brand reach and visibility.

CONTENT MARKETING SPECIALIST
National Sports Association

2015 - 2020

e Created targeted content for various platforms, increasing user engagement by
30%.

e Collaborated with event managers to promote sports events through effective
marketing strategies.

e Analyzed user data to refine content and enhance audience interaction.
e Worked closely with sales teams to align marketing efforts with revenue goals.

e Produced newsletters and email campaigns that improved subscriber retention
rates.

e Participated in brainstorming sessions to develop innovative marketing concepts.



