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San Francisco, CA

www.michaelanderson.com

SKILLS

Sponsorship Activation
Brand Partnerships
Integrated Marketing
Negotiation Skills
Audience Engagement

Campaign Management

EDUCATION

MASTER OF ARTS IN MARKETING,
NORTHWESTERN UNIVERSITY; BACHELOR
OF SCIENCE IN SPORTS MANAGEMENT,
UNIVERSITY OF MICHIGAN

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Successfully secured high-value
sponsorships with top-tier brands,
increasing visibility by 300%.

Awarded 'Top Sponsorship Executive' by
the Sports Marketing Association in
2020.

Led a campaign that resulted in a 50%
increase in event attendance.

Michael Anderson

SPONSORSHIP DIRECTOR

Strategic Sports Media Executive with a profound understanding of
sponsorship activation and brand partnerships within the sports industry.
Expertise in developing and executing integrated marketing campaigns that
align brand objectives with audience engagement strategies. Proven ability
to negotiate high-value sponsorship deals and manage relationships with
key stakeholders to maximize brand exposure and ROI.

EXPERIENCE

SPONSORSHIP DIRECTOR

Global Sports Marketing Agency
2016 - Present

» Negotiated sponsorship agreements that generated over $10 million in
revenue.

e Developed integrated marketing campaigns that increased brand visibility by
75%.

e Managed relationships with over 30 corporate partners to ensure mutual
success.

e Oversaw activation strategies for major sporting events, enhancing audience
engagement.

e Collaborated with creative teams to produce compelling marketing collateral.

e Analyzed campaign performance to inform future sponsorship strategies.

MARKETING MANAGER

Sports Brand Solutions

2014 - 2016

e Designed and executed marketing strategies that elevated brand awareness
by 60%.

e Collaborated with cross-functional teams to align marketing initiatives with
corporate objectives.

e Conducted market research to identify trends and inform campaign
strategies.

e Managed budgets for marketing campaigns, ensuring cost-effectiveness.
e Developed promotional materials that resonated with target audiences.

e Trained junior marketing staff on best practices and brand guidelines.



