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San Francisco, CA

SKILLS

» Digital Transformation
o Audience Analytics

« Data-Driven Strategies
e Team Leadership

o User Experience

o Content Optimization

LANGUAGES
» English
e Spanish
e French

EDUCATION

MASTER OF SCIENCE IN DATA
ANALYTICS, STANFORD UNIVERSITY;
BACHELOR OF ARTS IN SPORTS
MANAGEMENT, UNIVERSITY OF
SOUTHERN CALIFORNIA

ACHIEVEMENTS

« Increased online engagement metrics
by 200% through innovative digital
initiatives.

« Recipient of the 'Innovator Award'
from the Digital Sports Association in
2021.

o Successfully launched a predictive
analytics model that improved content
targeting.

Michael

ANDERSON

Innovative Sports Media Executive with substantial expertise in audience analytics
and digital transformation strategies within the sports media landscape. Known
for utilizing advanced data analytics to inform decision-making and enhance user
experiences. Proven success in leading cross-functional teams to implement
transformative digital initiatives that drive engagement and revenue growth.
Skilled at identifying emerging trends and leveraging technology to create
compelling content that resonates with audiences.

WORK EXPERIENCE

CHIEF DIGITAL OFFICER

NextGen Sports Media

2020 - 2025

¢ Led the digital transformation strategy that resulted in a 150% increase in online
subscriptions.

e Implemented advanced analytics tools to track user behavior and optimize content
delivery.

e Oversaw the development of a new mobile platform that enhanced user
engagement.

e Managed a team of digital marketers and data analysts to drive campaign success.

e Established partnerships with tech firms to integrate innovative solutions into
media offerings.

e Conducted training sessions to upskill staff on digital tools and strategies.

DIRECTOR OF AUDIENCE INSIGHTS

Sports Analytics Group

2015 - 2020

e Analyzed audience data to develop targeted marketing strategies that increased
engagement by 80%.

e Collaborated with content teams to align strategies with audience preferences.

e Presented insights to executives to inform strategic planning and decision-making.

e Utilized A/B testing to refine content strategies based on audience feedback.

e Managed cross-functional teams to ensure cohesive execution of marketing
initiatives.

e Developed comprehensive reports to track performance metrics and inform future
strategies.



