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SKILLS

» Financial Analysis
* Market Research
» Financial Modeling
« Data Reporting

o Strategic Planning

« Stakeholder Engagement

LANGUAGES
« English
e Spanish
e French

EDUCATION
MASTER OF BUSINESS

ADMINISTRATION IN FINANCE,
UNIVERSITY OF CHICAGO

ACHIEVEMENTS

» Contributed to a project that identified
cost-saving measures, resulting in a
15% increase in profitability for clients.

* Recognized as a top analyst for
delivering high-impact financial
insights in 2019.

» Developed a financial forecasting tool

adopted by multiple sports
organizations.

Michael

ANDERSON

Strategic Sports Media Analyst with a specialization in financial analytics within
the sports industry. Over a decade of experience in assessing the economic
impact of sports events, player contracts, and sponsorship deals. Proven ability to
leverage quantitative data to inform decision-making processes and drive
revenue growth for sports organizations. Exceptional skills in financial modeling
and forecasting, with a strong understanding of market dynamics.

WORK EXPERIENCE

FINANCIAL SPORTS ANALYST
Deloitte Sports Advisory
2020 - 2025

e Conducted financial analyses of sports franchises to assess valuation and
investment opportunities.

e Developed financial models to forecast revenues from ticket sales and
merchandise.

e Collaborated with teams to analyze the economic impact of major sporting events.
e Presented financial insights to clients, influencing strategic business decisions.
e Utilized Excel and financial software for data analysis and reporting.

e Engaged in negotiations with sponsors to maximize revenue generation.

SPORTS FINANCIAL CONSULTANT

KPMG

2015 - 2020

e Assisted in the evaluation of sports-related investment opportunities for clients.
e Conducted market research to identify growth areas within the sports industry.
e Prepared comprehensive reports detailing financial performance metrics.

e Collaborated with marketing teams to assess sponsorship effectiveness.

e Utilized financial databases to track industry trends and benchmarks.

¢ Participated in client meetings to discuss financial strategies and insights.



