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PROFILE

Innovative Senior Sports Media Manager with a robust background in digital

marketing and content strategy, possessing over 12 years of experience in

enhancing brand presence in the sports arena. Expertise in creating

compelling narratives that engage audiences across multiple platforms,

effectively driving brand loyalty and engagement. Strong analytical skills

enable the assessment of campaign performance and audience insights,

facilitating data-driven decision-making.

EXPERIENCE

DIGITAL MEDIA DIRECTOR

Sports Digital Innovations

2016 - Present

Directed digital media campaigns that resulted in a 50% increase in online

engagement.

Supervised content development across digital platforms, ensuring alignment

with brand messaging.

Analyzed user data to refine strategies and improve audience targeting.

Collaborated with cross-functional teams to launch a successful mobile

application for sports fans.

Established key performance indicators to measure campaign effectiveness

and ROI.

Mentored junior staff on digital marketing best practices and emerging trends.

CONTENT MANAGER

Athletic Media Group

2014 - 2016

Developed engaging content strategies that increased website traffic by 40%

within a year.

Managed a team of content creators and editors to ensure high-quality output.

Utilized SEO best practices to enhance online visibility and search rankings.

Conducted market research to identify content opportunities and audience

preferences.

Collaborated with sponsors to create co-branded content that boosted

engagement.

Executed social media campaigns that significantly increased follower base

and interaction rates.

MA

Digital Marketing•

Content Strategy•

Data Analysis•

Audience Engagement•

Team Management•

SEO Optimization•

English•

Spanish•

French•

Awarded 'Top Digital Campaign' by the

Sports Marketing Association in 2020.

•

Increased social media following by

over 300% in two years through

strategic content initiatives.

•

Successfully led a project that

integrated analytics into content

strategy, doubling engagement metrics.

•


