CONTACT

t. (555) 234-5678
michael.anderson@email.com

Q@ San Francisco, CA

SKILLS

Strategic Planning

Client Relationship Management

Performance Analytics
Budget Management
Team Development

Negotiation

LANGUAGES

o English
e Spanish

e French

EDUCATION

MASTER OF BUSINESS
ADMINISTRATION, MARKETING
CONCENTRATION, NEW YORK
UNIVERSITY

ACHIEVEMENTS

» Increased campaign effectiveness by
25% through strategic media
placements.

o Recipient of the Outstanding Media
Planner Award in 2023.

o Successfully managed a diverse
portfolio of clients, resulting in a 40%
growth in revenue.

MICHAEL ANDERSON

SENIOR MEDIA PLANNER

PROFILE

Distinguished Senior Media Planner renowned for exceptional skills in
strategic media planning and execution across diverse industries. Adept at
utilizing innovative technologies and analytical methodologies to enhance
campaign performance and maximize client investment. A results-oriented
professional with a robust ability to cultivate strong relationships with clients
and stakeholders, ensuring alignment with their marketing objectives.

EXPERIENCE

SENIOR MEDIA PLANNER

Global Advertising Solutions

20176 - Present

e Designed and implemented comprehensive media strategies for Fortune 500
clients.

e Leveraged cutting-edge analytics to inform media planning and execution.

e Established strong partnerships with media vendors, optimizing cost and
performance.

e Conducted competitive analysis to identify market opportunities and threats.
e Led cross-departmental teams to ensure cohesive campaign execution.

¢ Facilitated workshops and training sessions for junior staff on media planning
best practices.

MEDIA BUYER

Creative Media Agency

2014 - 2016

e Executed media buying strategies across various platforms, including digital
and print.

¢ Monitored and analyzed campaign performance metrics to guide optimization
efforts.

e Collaborated with creative teams to develop compelling ad content.
¢ Negotiated favorable rates and placements with media outlets.
e Maintained accurate budgets and forecasts for media spending.

¢ Provided insights and recommendations to improve future campaigns.



