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MICHAEL ANDERSON
S E N I O R  B E H AV I O R A L E C O N O M I S T

Strategic Senior Economist with extensive experience in behavioral economics
and its application to consumer behavior. Proven ability to analyze market
trends and consumer preferences, leveraging insights to drive product
development and marketing strategies. Expertise in conducting large-scale
surveys and experiments to inform economic theories and business practices.
Recognized for presenting innovative findings that challenge conventional
economic assumptions and enhance understanding of consumer decision-
making processes.

PROFESSIONAL EXPERIENCE

Consumer Insights Agency
Senior Behavioral Economist

Mar 2018 - Present

Conducted research on consumer behavior and preferences.

Developed experimental designs to test economic theories.

Analyzed survey data to extract actionable insights.

Collaborated with marketing teams to optimize product strategies.

Presented findings to clients, enhancing their market strategies.

Utilized statistical tools for data analysis and interpretation.

Behavioral Economics Research Center
Research Economist

Dec 2015 - Jan 2018

Performed comprehensive analysis of behavioral economic models.

Engaged in field studies to observe consumer behavior.

Collaborated with academic institutions on research projects.

Published articles in peer-reviewed journals on behavioral insights.

Facilitated workshops on behavioral economics for practitioners.

Contributed to the development of a leading behavioral economics framework.

ACHIEVEMENTS

Behavioral analysis•

Survey design•

Data interpretation•

Experimental economics•

Consumer insights•

Strategic marketing•

English•

Spanish•

French•

Ph.D. in Behavioral Economics,
University of Chicago

•

Developed a consumer model that increased engagement by 25%.•

Published influential research on the impact of emotions on purchasing decisions.•

Recognized for innovative contributions to behavioral economics at conferences.•


