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PROFILE

An accomplished senior digital marketing manager with a robust background

in e-commerce and online brand management. Demonstrated proficiency in

orchestrating multi-channel marketing campaigns that enhance customer

engagement and drive sales growth. Strong analytical skills enable the

assessment of market trends and consumer behavior, allowing for the

adaptation of strategies that capitalize on emerging opportunities.

EXPERIENCE

SENIOR DIGITAL MARKETING MANAGER

E-Shop Dynamics

2016 - Present

Led the development of a comprehensive digital marketing strategy that

increased e-commerce sales by 75% within one year.

Managed a team of 12 marketing professionals, implementing performance

metrics that improved team productivity by 30%.

Optimized the user experience on the website, resulting in a 40% reduction in

cart abandonment rates.

Executed paid advertising campaigns across Google and social media

platforms, yielding a 200% return on ad spend.

Established partnerships with influencers to broaden brand reach, resulting in

a 50% increase in social media followers.

Conducted A/B testing on landing pages, improving conversion rates by 20%

through data-driven insights.

MARKETING COORDINATOR

Retail Innovations Group

2014 - 2016

Assisted in the planning and execution of marketing campaigns that increased

brand awareness by 30%.

Conducted competitive analysis to inform marketing strategies and improve

positioning.

Monitored social media channels and engaged with customers, enhancing

community management efforts.

Coordinated email marketing initiatives that achieved an average open rate of

42%.

Supported the development of promotional materials, ensuring alignment with

brand guidelines.

Analyzed campaign performance data to provide actionable insights for future

initiatives.

MA

E-commerce Marketing•

Brand Management•

Team Leadership•

Data Analysis•

SEO•

Social Media Strategy•

English•

Spanish•

French•

Achieved a 150% increase in customer

lifetime value through targeted retention

strategies.

•

Recognized as a top performer for

exceeding quarterly sales targets.

•

Successfully launched a new product

line that generated $500,000 in sales

within the first six months.

•


