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PROFILE

Accomplished Senior Brand Manager with an extensive background in the

consumer goods sector, specializing in brand revitalization and strategic

marketing initiatives. Demonstrated success in managing high-profile projects

and driving brand performance through innovative marketing strategies.

Expertise in utilizing market analytics to inform brand positioning and engage

target audiences effectively. A results-oriented professional with a proven

track record of enhancing brand visibility and consumer loyalty.

EXPERIENCE

SENIOR BRAND MANAGER

Consumer Goods Corp

2016 - Present

Led brand transformation projects that revitalized underperforming product

lines.

Conducted comprehensive market segmentation analysis to identify growth

opportunities.

Collaborated with creative teams to develop engaging advertising campaigns.

Managed stakeholder relations to align brand vision with corporate strategy.

Implemented CRM strategies that improved customer retention by 20%.

Facilitated training workshops to enhance team capabilities in brand

management.

BRAND MARKETING SPECIALIST

Retail Innovations

2014 - 2016

Developed and executed brand strategies that increased sales by 25% year-

over-year.

Monitored and reported on brand performance metrics to guide strategic

decisions.

Coordinated promotional activities and events to enhance brand presence.

Engaged with external partners to expand brand reach through collaborations.

Utilized social media platforms to drive consumer engagement and brand

loyalty.

Analyzed competitor branding strategies to identify areas for differentiation.

MA

Brand Revitalization•

Strategic Marketing•

Consumer Engagement•

Data Analysis•

Team Collaboration•

CRM Management•

English•

Spanish•

French•

Revitalized a declining brand, resulting

in a 40% increase in revenue.

•

Recognized as 'Marketing Innovator of

the Year' in 2021.

•

Successfully launched a brand

awareness campaign that reached over

1 million consumers.

•


