MICHAEL
ANDERSON

SEM Coordinator

. CONTACT Proficient SEM Specialist with a keen understanding of digital marketing landscapes and

a track record of delivering impactful search engine marketing strategies. Highly skilled
R, (555) 234-5678 in analyzing performance metrics and implementing data-driven decisions to enhance
campaign success. Proven experience in managing substantial budgets while ensuring

&4 michael.anderson@email.com maximum ROI through meticulous planning and execution.

Q@ San Francisco, CA

@ WORK EXPERIENCE

SEM Coordinator 2020-2023
Digital Marketing Agency

© EDUCATION

Bachelor of Science in Marketing

University of Washington

2016-2020 « Coordinated SEM campaigns that achieved a 140% increase in traffic within six
months.
% SKILLS « Managed a $200,000 SEM budget, ensuring effective allocation of resources for

maximum impact.

« Digital Marketing « Utilized Google Ads to implement targeted campaigns that improved ad performance.
SEM Coordination » Conducted keyword research to optimize ad visibility and relevance.
PPC Management » Collaborated with design teams to create engaging ad creatives that resonate with

Campaign Analysis target audiences.

Team Collaboration * Analyzed campaign data to identify trends and inform future strategies.

Performance Tracking . .
Marketing Assistant 2019-2020

Creative Solutions Agency
%» LANGUAGES

» Assisted in the execution of SEM campaigns that increased client engagement by
o English 110%.

e Spanish » Monitored PPC performance and provided recommendations for optimization.
e French » Utilized analytical tools to track campaign performance and report findings.
e Supported the development of keyword strategies to enhance ad effectiveness.

« Collaborated with marketing teams to align digital strategies with overall business
goals.

o Provided administrative support for the SEM team, ensuring smooth operations.

% ACHIEVEMENTS

o Awarded 'Employee of the Month' for outstanding contributions to campaign success
in 2022.

» Increased social media engagement by 50% through targeted SEM initiatives.

* Implemented new reporting processes that improved accuracy by 25%.




