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SKILLS

EDUCATION

MASTER OF MARKETING,

NORTHWESTERN UNIVERSITY

LANGUAGE

ACHIEVEMENTS

Sales Strategy Development•

Data Analysis•

Team Leadership•

Market Research•

Performance Improvement•

Strategic Planning•

English•

Spanish•

German•

Awarded 'Best Sales Team' for
exceeding targets by 50% in 2022.

•

Introduced a new sales tracking system

that reduced reporting time by 40%.
•

Increased customer satisfaction scores

by 25% through improved service

delivery.

•

Michael Anderson
SALES  PLANN ING  MANAGER

Dedicated and methodical Sales Planning Manager with extensive

experience in sales strategy development and execution across various

industries. Known for a data-driven approach to sales management,

facilitating informed decision-making and strategic alignment with business

objectives. Expertise in building and leading high-performing teams,

fostering a culture of excellence and accountability. Possesses strong

analytical skills with a keen ability to identify market trends and customer

needs.

EXPERIENCE

SALES PLANNING MANAGER

Luxury Goods Co.

2016 - Present

Formulated and implemented sales strategies that resulted in a 35% increase

in market penetration.

Supervised a team of sales planners to ensure the execution of strategic

initiatives.

Utilized advanced analytics to assess sales performance and identify growth

opportunities.

Engaged in regular market assessment to inform product development and

sales tactics.

Facilitated cross-training sessions to enhance team capabilities and

performance.

Presented sales insights and forecasts to senior management, influencing

strategic direction.

MARKET RESEARCH ANALYST

Consumer Insights Ltd.

2014 - 2016

Conducted comprehensive market analysis to support sales strategy

development.

Assisted in the identification of target markets and customer segments.

Developed reports that outlined consumer trends and purchasing behaviors.

Collaborated with sales teams to align market insights with sales efforts.

Facilitated workshops to educate teams on market dynamics and trends.

Monitored competitor activities and provided insights to inform strategic

planning.


