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SKILLS

EDUCATION

BACHELOR OF ARTS IN COMMUNITY

DEVELOPMENT, UNIVERSITY OF THE

CITY, 2018

LANGUAGE

ACHIEVEMENTS

community engagement•

program development•

fundraising•

inclusivity•

mentorship•

event coordination•

English•

Spanish•

German•

Increased program funding by 70%
through successful grant applications.

•

Received an award for Outstanding

Community Service from the City
Council.

•

Expanded youth participation by 80%

over two years through targeted
outreach.

•

Michael Anderson
D I RECTOR  OF  COMMUN ITY  ROW ING  PROGRAMS

Visionary Rowing Coach with a comprehensive understanding of both the

competitive and recreational aspects of the sport. Specializes in program

development and community engagement, focusing on making rowing

accessible to diverse populations. Proven ability to create inclusive

environments that encourage participation and skill development among

novice and experienced rowers alike. Strong background in fundraising and

resource management, successfully securing grants and sponsorships to

support program initiatives.

EXPERIENCE

DIRECTOR OF COMMUNITY ROWING PROGRAMS

City Rowing Coalition

2016 - Present

Developed programs that increased community rowing participation by 50%.

Secured funding from local businesses to support program initiatives.

Coordinated events that brought together diverse community members

through rowing.

Implemented training for coaches to promote inclusive practices.

Established partnerships with schools and community centers to enhance

outreach.

Led workshops on rowing basics for beginners and families.

HEAD COACH

Recreational Rowing Club

2014 - 2016

Coached adult and youth teams, focusing on skill development and

teamwork.

Organized weekly practice sessions and seasonal regattas for club

members.

Implemented a buddy system to pair experienced rowers with newcomers.

Developed a mentorship program that increased retention rates by 35%.

Utilized social media to promote events and attract new participants.

Facilitated community outreach initiatives to introduce rowing to

underrepresented groups.


