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SKILLS

EDUCATION

BACHELOR OF ARTS IN

COMMUNICATIONS, NEW YORK

UNIVERSITY, 2018

LANGUAGE

ACHIEVEMENTS

experiential marketing•

event management•

social media strategy•

project management•

consumer engagement•

brand activation•

English•

Spanish•

German•

Recognized for executing the 'Best
Experiential Marketing Campaign' at the

National Marketing Awards.

•

Increased event attendance by 50%
through innovative marketing tactics.

•

Successfully launched an interactive

campaign that went viral, reaching over 2
million users online.

•

Michael Anderson
EXPER I ENT IAL  MARKET ING  MANAGER

Visionary Retail Marketing Executive specializing in experiential marketing

and customer engagement strategies. Proven ability to create memorable

brand experiences that resonate with consumers, leading to increased

brand loyalty and advocacy. Expertise in developing and executing

innovative marketing campaigns that leverage emerging technologies and

social media platforms. Recognized for the ability to manage large-scale

events and promotions that enhance brand visibility and consumer

interaction.

EXPERIENCE

EXPERIENTIAL MARKETING MANAGER

Event Marketing Solutions

2016 - Present

Designed and executed experiential marketing campaigns that increased

brand engagement by 60%.

Managed logistics for large-scale promotional events, attracting thousands

of attendees.

Collaborated with creative teams to develop immersive brand experiences.

Utilized data analytics to measure campaign success and inform future

initiatives.

Established partnerships with local businesses to enhance event visibility.

Led a cross-functional team to ensure seamless execution of marketing

projects.

MARKETING SPECIALIST

Creative Retail Concepts

2014 - 2016

Assisted in the planning and execution of promotional events that boosted

customer foot traffic by 20%.

Created engaging content for social media platforms that increased brand

awareness.

Conducted surveys to gather consumer feedback on marketing initiatives.

Supported the development of marketing materials for product launches.

Engaged with customers directly during events to enhance brand perception.

Monitored competitor activities to inform strategic marketing decisions.


