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PROFILE

Dynamic retail executive with a robust background in e-commerce and

traditional retail integration, possessing over a decade of experience in

driving digital transformation and enhancing customer engagement. Expertise

in utilizing cutting-edge technology to create seamless omnichannel shopping

experiences, resulting in increased customer satisfaction and loyalty.

Exceptional ability to lead cross-functional teams in executing innovative

marketing strategies that resonate with diverse consumer demographics.

EXPERIENCE

E-COMMERCE DIRECTOR

Tech Retail Solutions

2016 - Present

Led the development and execution of a comprehensive e-commerce

strategy, resulting in a 40% increase in online sales.

Integrated customer relationship management systems to enhance user

experience and retention.

Collaborated with IT teams to optimize website performance, improving load

times by 50%.

Managed digital marketing campaigns that increased brand visibility and

engagement across social media platforms.

Analyzed customer data to personalize shopping experiences, resulting in a

30% boost in conversion rates.

Oversaw logistics and fulfillment operations to ensure timely delivery of

products, achieving a 95% on-time rate.

RETAIL OPERATIONS MANAGER

Fashion Forward Inc.

2014 - 2016

Managed store operations for a flagship location, achieving top sales

performance in the region.

Implemented training programs that improved staff productivity by 20%.

Enhanced visual merchandising standards, contributing to a 15% increase in

average transaction value.

Executed community outreach programs that increased local brand

awareness.

Conducted regular market analysis to inform merchandising decisions,

aligning product offerings with customer preferences.

Developed and maintained strong vendor relationships to negotiate favorable

terms and enhance product assortment.

MA

E-commerce Strategy•

Omnichannel Retail•

Customer Experience•

Digital Marketing•

Data Analysis•

Vendor Management•

English•

Spanish•

French•

Achieved 'Best E-commerce Site' award

in 2022.

•

Increased customer loyalty program

membership by 60% through targeted

marketing initiatives.

•

Successfully launched a mobile app

that improved customer engagement

and sales by 20%.

•


