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SKILLS

LANGUAGES

EDUCATION

BACHELOR OF ARTS IN MARKETING,

UNIVERSITY OF COMMERCE

ACHIEVEMENTS

MICHAEL ANDERSON
D IRECTOR  OF  CUSTOMER  EXPER I ENCE

PROFILE

Innovative retail customer experience executive with extensive expertise in

integrating technology to enhance the shopping journey. Focused on the

development of omnichannel strategies that ensure seamless customer

interactions across digital and physical platforms. Proven ability to analyze

market trends and consumer behavior to drive product placement and

promotional strategies. Skilled in leading cross-functional teams to foster a

culture of customer-centricity and operational excellence.

EXPERIENCE

DIRECTOR OF CUSTOMER EXPERIENCE

OmniRetail Group

2016 - Present

Directed a team of 50+ in executing customer experience initiatives across

multiple channels.

Implemented an integrated CRM system that improved customer data

accessibility by 35%.

Analyzed customer journey maps to identify pain points and streamline

processes.

Launched a mobile app that increased customer engagement by 50%.

Oversaw the development of an online feedback system that improved

response rates.

Collaborated with product teams to align offerings with customer preferences.

CUSTOMER INSIGHTS MANAGER

Retail Analytics Corp.

2014 - 2016

Conducted market research to identify emerging trends and customer

preferences.

Developed customer segmentation strategies that improved targeted

marketing efforts.

Utilized data analytics tools to measure the effectiveness of customer

engagement campaigns.

Presented insights to senior management to inform strategic planning.

Facilitated focus groups to gather qualitative feedback on new products.

Established key performance indicators to track customer satisfaction metrics.

MA

Omnichannel Strategy•

Market Research•

Data Analytics•

Customer Engagement•

Team Leadership•

CRM Implementation•

English•

Spanish•

French•

Increased customer retention by 30%

through innovative loyalty programs.

•

Recognized with 'Best Customer

Experience Initiative' award in 2022.

•

Successfully launched a new product

line that exceeded sales targets by

60%.

•


