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Data Scientist

Strategic Research Data Scientist with 5 years of experience in retail analytics. Expertise in utilizing data to drive sales strategies,
enhance customer experience, and optimize inventory management. Skilled in statistical analysis, data mining, and machine
learning techniques. Holds a Master’s degree in Business Analytics. Adept at creating predictive models that forecast sales trends
and consumer behavior.

WORK EXPERIENCE

Data Scientist | Retail Insights Group Jan 2022 - Present

o Developed sales forecasting models that improved inventory management, reducing stockouts by 20%.
» Analyzed customer purchase data to identify trends, contributing to targeted marketing campaigns.

» Collaborated with merchandising teams to optimize product assortments based on data-driven insights.
o Created visual dashboards to track sales performance and customer metrics.

« Conducted A/B testing on promotional strategies, increasing conversion rates by 15%.

+ Mentored interns in data analysis practices and tools.

Data Analyst | Smart Retail Solutions Jul 2019 - Dec 2021

» Utilized SQL to extract and analyze sales data, providing actionable insights for management.

o Conducted market research to assess consumer preferences, informing product development strategies.
« Worked with teams to develop data-driven marketing strategies that increased average basket size.

» Developed reporting tools that improved data accessibility for sales teams.

* Presented findings to stakeholders, influencing key business decisions.

» Participated in cross-functional teams to enhance data analytics capabilities.

SKILLS

Python SQL Data Mining Machine Learning Data Visualization Retail Analytics

EDUCATION

Master of Business Analytics 2015 - 2019
University of Michigan

ACHIEVEMENTS

» Recognized as Employee of the Year for exceptional contributions to retail analytics projects.
» Secured a grant for a research project aimed at improving customer experience in retail.

o Co-authored a paper on the impact of data analytics in retail strategies.

LANGUAGES

English Spanish French



