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SKILLS

LANGUAGES

EDUCATION

MASTER OF ARTS IN STRATEGIC

MANAGEMENT, UNIVERSITY OF

TRAVEL AND TOURISM, 2011

ACHIEVEMENTS

Michael
ANDERSON

Strategic Rail Ticketing Executive with a deep understanding of the travel and

tourism industry, bringing over 12 years of experience in ticketing operations and

customer service management. Expertise in developing and implementing

ticketing strategies that enhance customer experiences and optimize revenue

streams. Proficient in leveraging market insights and customer data to drive

decision-making and operational improvements.

WORK EXPERIENCE

DIRECTOR OF TICKETING SERVICES

Global Rail Travel

2020 - 2025

Oversaw ticketing operations for a leading travel company, managing a team of 50

professionals.

Developed comprehensive ticket pricing strategies that increased revenue by 18%.

Implemented customer loyalty programs that boosted repeat business by 22%.

Collaborated with marketing teams to create successful promotional campaigns.

Analyzed market trends to inform strategic planning and operational adjustments.

Ensured compliance with industry regulations and standards.

SENIOR TICKETING ANALYST

Railway Innovations Group

2015 - 2020

Conducted in-depth analyses of ticket sales data to identify growth opportunities.

Supported the development of new ticketing products and services.

Engaged with customers to gather feedback and improve service offerings.

Created detailed reports for executive management, outlining performance

metrics.

Facilitated training sessions on new ticketing policies and procedures.

Collaborated with IT to enhance ticketing software functionality.

ticketing strategy•

revenue optimization•

customer loyalty programs•

team leadership•

market analysis•

compliance•

English•

Spanish•

French•

Received the 'Best Ticketing Service'

award at the National Travel Expo in

2020.

•

Increased customer retention by 30%

through successful loyalty initiatives.

•

Implemented cost-saving measures

that reduced operational expenses by

15% annually.

•

D I R E C TO R  O F  T I C K E T I N G  S E RV I C E S


