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» michael.anderson@email.com
Marketing Data Analyst

Innovative Quantitative Analyst with a robust foundation in marketing analytics and consumer insights. Over 5 years of experience
in utilizing data analytics to drive marketing strategies and improve customer engagement. Skilled in applying statistical methods
and machine learning to analyze market trends and consumer behavior. Strong ability to translate complex data into actionable
marketing strategies.

WORK EXPERIENCE

Marketing Data Analyst | Digital Marketing Agency Jan 2022 - Present

o Developed analytical models that increased campaign ROI by 35% through targeted marketing efforts.

» Utilized Google Analytics and SQL to track and analyze consumer behavior trends.

» Collaborated with creative teams to optimize marketing materials based on data insights, enhancing engagement.
» Conducted market segmentation analysis that improved targeting accuracy and customer reach.

« Presented monthly reports to clients, providing insights that informed their marketing strategies.

* Engaged in continuous learning on emerging analytics tools and marketing techniques.

Data Analyst Intern | Consumer Research Firm Jul 2019 - Dec 2021

o Assisted in data collection and analysis for various marketing research projects.

« Supported the analytics team in preparing reports that highlighted key market insights.
« Participated in brainstorming sessions to develop data-driven marketing strategies.

» Engaged in training on statistical analysis software, enhancing analytical skills.

» Collaborated with cross-functional teams to align analytics with marketing goals.

» Contributed to the creation of data visualizations that made findings accessible to stakeholders.

SKILLS

Marketing Analytics Google Analytics SQL Data Visualization Consumer Insights Campaign Optimization

EDUCATION

Bachelor's Degree in Marketing Analytics 2015 - 2019
University of Michigan

ACHIEVEMENTS

» Awarded 'Best Newcomer' for outstanding contributions to marketing analytics projects.
» Successfully contributed to a project that resulted in a 25% increase in customer retention.

« Presented research findings at regional marketing conferences, enhancing professional visibility.

LANGUAGES

English Spanish French



