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EXPERTISE SKILLS

» Global Strategy

+ Cross-Cultural Communication
* Licensing Negotiation

* Multilingual Content

» Project Management

» Cultural Literacy

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

e Master of Arts in International
Relations, Harvard University

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

GLOBAL PUBLISHING MANAGER

Strategic Publishing Executive with a strong focus on cross-cultural
communication and global market expansion. Demonstrated success in
leading international publishing initiatives that foster cultural exchange and
broaden market presence. Expertise in negotiating licensing agreements and
establishing partnerships across diverse regions, ensuring compliance with
local regulations and market expectations. Adept at developing multilingual
content strategies that resonate with various demographic groups.

PROFESSIONAL EXPERIENCE

World Literature Press Mar 2018 - Present

Global Publishing Manager

¢ Directed global publishing strategies that increased international sales by 40%.

¢ Negotiated licensing agreements with foreign publishers to expand market
reach.

e Oversaw the adaptation of content into multiple languages, ensuring cultural
relevance.

¢ Collaborated with international teams to develop cohesive marketing
campaigns.

¢ Utilized CRM tools to manage relationships with international authors and
agents.

e Presented at international conferences to promote cultural literacy and
exchange.

Global Voices Publishing
Cultural Content Consultant

Dec 2015 - Jan 2018

¢ Advised on the development of culturally sensitive content for diverse markets.
¢ Conducted workshops to educate teams on cultural nuances in publishing.

¢ Analyzed market entry strategies for various regions, optimizing product
launches.

¢ Collaborated with local authors to curate authentic narratives and stories.
o Facilitated partnerships with cultural institutions to promote literary works.

¢ Increased engagement with multicultural audiences by 50% through strategic
initiatives.

ACHIEVEMENTS
+ Successfully launched a multicultural anthology that became a bestseller in 10
countries.

» Received the Global Impact Award for contributions to cultural exchange in
literature.

* Increased international partnerships by 60% through strategic outreach initiatives.



