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Address: San Francisco, CA
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EXPERTISE SKILLS

« digital media strategies
* brand management

» social media analytics
+ SEO

 content creation

* market research

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Science in Marketing,
University of Texas at Austin

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

DIGITAL PR MANAGER

Dynamic Public Relations Officer with a specialization in digital media
strategies and brand management. Extensive experience in developing and
executing innovative communication campaigns that enhance brand presence
across various platforms. Proven track record of utilizing social media analytics
to drive engagement and foster community relations. Expertise in crafting
compelling narratives that align with corporate values and resonate with target
audiences.

PROFESSIONAL EXPERIENCE

Creative Marketing Solutions Mar 2018 - Present

Digital PR Manager
¢ Designed and implemented digital PR campaigns that increased online
engagement by 70%.

¢ Managed social media platforms, ensuring consistent brand messaging and
audience interaction.

¢ Utilized SEO strategies to enhance online visibility and drive traffic to the
company website.

¢ Collaborated with influencers to amplify brand messaging and reach new
audiences.

o Conducted market research to identify emerging trends and consumer
preferences.

o Created multimedia content for press releases, enhancing storytelling and
audience connection.

Lifestyle Brands Co. Dec 2015 - Jan 2018

Public Relations Coordinator
¢ Assisted in the execution of PR strategies that boosted brand recognition by
40%.

¢ Maintained relationships with key media contacts to secure coverage in
relevant publications.

o Drafted press releases and media advisories, ensuring timely distribution.
¢ Organized promotional events and media briefings to enhance brand visibility.

¢ Monitored and reported on media coverage and public sentiment towards the
brand.

e Supported the development of internal communication materials for staff
engagement.

ACHIEVEMENTS

* Increased social media followers by 300% within one year through targeted
campaigns.

» Secured coverage in major publications, including Forbes and The Huffington Post.

* Recipient of the 'Best Digital Campaign' award at the National Marketing Awards.



