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PROFILE

Accomplished Public Relations Educator with a focus on integrating

technology into communication strategies. Over 12 years of experience in

higher education, specializing in digital communication and media relations.

Recognized for developing innovative curricula that bridge theoretical

knowledge with practical application. Proficient in mentoring students to excel

in public relations and communication fields.

EXPERIENCE

DIRECTOR OF DIGITAL COMMUNICATIONS

Tech University

2016 - Present

Led the development of a digital communication strategy that improved online

engagement by 60%.

Managed a team of communication specialists to execute multimedia

campaigns.

Designed and implemented training programs for faculty on digital media

utilization.

Analyzed web traffic and social media metrics to inform communication

strategies.

Facilitated workshops on crisis communication in the digital age.

Established partnerships with local media to enhance community outreach

efforts.

PUBLIC RELATIONS INSTRUCTOR

City College

2014 - 2016

Taught courses on public relations theory, practice, and digital

communication.

Developed curriculum that incorporated real-world case studies and projects.

Mentored students in developing their own PR campaigns for local nonprofits.

Evaluated student performance and provided constructive feedback to

enhance learning.

Organized guest speaker events featuring industry professionals.

Conducted research on emerging trends in public relations and digital media.

MA

Digital Media•

Curriculum Development•

Mentorship•

Crisis Communication•

Analytics•

Public Speaking•

English•

Spanish•

French•

Recipient of the "Innovative Educator

Award" for developing cutting-edge PR

courses.

•

Increased student enrollment in PR

programs by 35% through effective

marketing.

•

Published research on the impact of

social media on public perception in

leading journals.

•


