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ACHIEVEMENTS

MICHAEL ANDERSON
D IG ITAL  PROPERTY  SALES  MANAGER

PROFILE

Innovative Property Sales Manager with a strong background in digital

marketing and e-commerce strategies within the real estate sector. Over a

decade of experience in utilizing cutting-edge technology to enhance

property visibility and attract prospective buyers. Expertise in digital

advertising, social media engagement, and data analytics, leading to

improved sales performance and market reach.

EXPERIENCE

DIGITAL PROPERTY SALES MANAGER

NextGen Realty

2016 - Present

Implemented digital marketing strategies that increased online lead generation

by 50%.

Utilized data analytics tools to track campaign performance and optimize

advertising spending.

Developed engaging content for social media platforms, enhancing brand

visibility.

Collaborated with IT teams to improve the user experience on the company

website.

Conducted webinars and virtual tours, reaching a wider audience during the

pandemic.

Managed a team of marketing professionals to ensure cohesive campaign

execution.

SALES ASSOCIATE

Urban Estates

2014 - 2016

Assisted in the development of marketing materials that highlighted property

features.

Engaged with clients through virtual meetings, ensuring personalized service.

Maintained an updated database of potential buyers and market trends.

Conducted property showings and open houses, achieving a 20% sales

conversion rate.

Collaborated with mortgage advisors to provide clients with financing options.

Participated in local community events to promote property listings.

MA

Digital Marketing•

Data Analytics•

E-commerce•

Social Media Management•

Customer Engagement•

Team Collaboration•

English•

Spanish•

French•

Increased online sales by 60% within

the first year at NextGen Realty.

•

Awarded 'Innovative Marketer of the

Year' by the Real Estate Marketing

Association.

•

Successfully managed a budget of

$500,000 for digital advertising

campaigns.

•


