MICHAEL
ANDERSON

Student Housing Manager

. CONTACT Results-oriented Property Management Associate with significant experience in student
housing management. Proven ability to create a supportive and engaging environment

R, (555) 234-5678 for student residents while maximizing occupancy and revenue. Expertise in developing
marketing strategies tailored to the student demographic, resulting in increased leasing

michael.anderson@email.com activity. Strong organizational skills enable effective management of multiple properties

Q@ San Francisco, CA and diverse teams.

@ WORK EXPERIENCE

Student Housing Manager 2020-2023

Campus Living Solutions

© EDUCATION

Bachelor of Arts in Business
Administration

University of Michigan

2016 » Managed operations for a student housing community of 500 units, achieving a 95%
occupancy rate.

% SKILLS » Developed marketing campaigns targeting students, resulting in a 30% increase in
leasing activity.

* Student Housing Management « Coordinated resident events that fostered community engagement and retention.

* Marketing Strategy « Oversaw maintenance operations, ensuring timely responses to tenant requests.
Community Engagement » Monitored financial performance, preparing budgets and reports for stakeholders.
Financial Oversight » Implemented feedback mechanisms to improve resident satisfaction and service
Lease Administration delivery.

Tenant Relations
Assistant Manager 2019-2020

University Housing Services

% LANGUAGES

« Assisted in managing a 300-unit student housing facility, enhancing resident
* English satisfaction.

e Spanish « Coordinated lease signings and move-in processes for new residents.

e French « Facilitated communication between students and management, addressing concerns
promptly.

* Planned and executed community-building activities to promote engagement.
« Maintained accurate records of resident feedback and maintenance requests.

o Supported the implementation of marketing strategies to attract new tenants.

% ACHIEVEMENTS

« Awarded 'Manager of the Year' for achieving high occupancy and resident

satisfaction.
« Increased leasing activity by 35% through targeted marketing initiatives.

o Successfully organized resident events that improved community engagement by
50%.




