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SKILLS

EDUCATION

BACHELOR OF ARTS IN MARKETING,

UNIVERSITY OF TEXAS, 2018

LANGUAGE

ACHIEVEMENTS

digital marketing•

programmatic strategies•

analytics•

client communication•

team collaboration•

trend analysis•

English•

Spanish•

German•

Achieved a 20% increase in campaign
effectiveness through targeted

optimizations.

•

Recognized for excellence in client
service and campaign management.

•

Successfully led a team project that

resulted in a 30% boost in brand
engagement.

•

Michael Anderson
PROGRAMMAT IC  ADVERT I S ING  STRATEG I ST

Innovative Programmatic Advertising Specialist with a comprehensive

understanding of digital marketing strategies and their application in real-

world scenarios. Focused on utilizing programmatic technologies to optimize

ad performance and enhance consumer engagement. Recognized for a

proactive approach in identifying trends and leveraging insights to inform

campaign strategies. Strong ability to work collaboratively across teams to

ensure the successful execution of advertising initiatives.

EXPERIENCE

PROGRAMMATIC ADVERTISING STRATEGIST

AdVantage Media

2016 - Present

Designed and implemented programmatic strategies that increased customer

engagement by 45%.

Utilized advanced targeting methodologies to enhance ad relevance.

Managed campaign budgets effectively, resulting in a 25% reduction in

overall costs.

Collaborated with cross-functional teams to align advertising efforts with

business objectives.

Utilized data visualization tools to present campaign results to stakeholders.

Trained team members on the latest programmatic advertising technologies.

DIGITAL CAMPAIGN ANALYST

Marketing Pros

2014 - 2016

Analyzed campaign performance metrics to identify areas for optimization.

Supported client communications and reporting, ensuring alignment with

expectations.

Conducted market research to inform strategic advertising decisions.

Collaborated with creative teams to develop engaging ad content.

Utilized programmatic tools to enhance targeting and bidding strategies.

Participated in brainstorming sessions to drive innovative advertising

solutions.


