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PROFILE

Dynamic and results-driven media manager with extensive experience in the

sports industry, specializing in digital content creation and audience

engagement strategies. Expertise in harnessing the power of social media

and multimedia platforms to drive brand awareness and foster community

interaction. Adept at analyzing data-driven insights to optimize content

strategies and enhance viewer experience.

EXPERIENCE

DIGITAL MEDIA MANAGER

Elite Sports Network

2016 - Present

Led the development of engaging digital content that increased website traffic

by 60%.

Implemented social media campaigns that boosted follower growth by 200%

in one year.

Analyzed audience metrics to tailor content strategies for various

demographics.

Collaborated with graphic designers and video producers to create visually

compelling media.

Managed a budget of $500,000 for digital advertising, optimizing spend for

maximum ROI.

Produced weekly podcasts that garnered over 100,000 downloads per

episode.

CONTENT SPECIALIST

Sports Media Solutions

2014 - 2016

Crafted articles and features that contributed to a 25% increase in readership.

Developed video content that enhanced fan engagement during live events.

Executed SEO strategies that improved search engine rankings for key

content.

Collaborated with marketing teams to align content with promotional

campaigns.

Conducted interviews with athletes, producing exclusive content for the

platform.

Maintained an editorial calendar, ensuring timely content delivery across

platforms.

MA

Digital Content Creation•

Social Media Management•

Audience Engagement•

SEO Optimization•

Data Analysis•

Budget Management•

English•

Spanish•

French•

Recipient of the 'Digital Innovator'

award from the Sports Media

Association in 2021.

•

Increased video views by 300% year-

over-year through strategic content

placement.

•

Successfully launched a fan

engagement campaign that resulted in a

50% increase in user-generated

content.

•


