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Retail Product Research Manager

Proactive Product Research Manager with a diverse background in the retail industry, known for utilizing consumer insights to

drive product innovation and enhance customer experience. Expertise in conducting market research that informs product

strategy and development, ensuring alignment with consumer trends and preferences. Proven ability to lead multidisciplinary

teams in executing research initiatives that yield actionable insights.

WORK EXPERIENCE

Retail Product Research Manager | Retail Dynamics LLC

Led market research initiatives to assess consumer behavior and preferences.

Collaborated with product teams to ensure alignment of research findings with product development.
Conducted competitive analysis to identify market positioning opportunities.

Utilized advanced analytics tools to interpret consumer data and trends.

Presented research insights to senior leadership, shaping product strategy.

Managed vendor relationships for outsourced research projects.

Market Research Analyst | Trendy Retailers Inc.

Conducted surveys and focus groups to gather insights on consumer preferences.
Analyzed sales data to inform product development initiatives.

Collaborated with marketing teams to align research with promotional strategies.
Utilized CRM systems to track consumer feedback and product performance.
Presented findings to stakeholders, influencing marketing and product decisions.

Maintained comprehensive research documentation and compliance with industry standards.

SKILLS

Jan 2022 - Present

Jul 2019 - Dec 2021

Retail Research Consumer Insights Market Analysis Data Interpretation Project Management

EDUCATION

Team Leadership

Bachelor of Science in Business Administration

University of Florida

ACHIEVEMENTS

2015 -2019

Increased product sales by 30% through targeted research initiatives.
Recognized for excellence in market analysis with a 'Top Analyst' award.

Successfully launched a new product line that exceeded sales projections by 15%.

LANGUAGES

English Spanish French



