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SKILLS

EDUCATION

BACHELOR OF ARTS IN MARKETING, NEW

YORK UNIVERSITY, 2021

LANGUAGE

ACHIEVEMENTS

digital marketing•

consumer engagement•

web analytics•

collaboration•

data-driven strategies•

report drafting•

English•

Spanish•

German•

Increased online product visibility by
35% through targeted marketing

campaigns.

•

Contributed to a project that received a
marketing excellence award.

•

Developed a digital insight framework

that improved campaign effectiveness by
20%.

•

Michael Anderson
D IG I TAL  PRODUCT  RESEARCH  ANALYST

Dynamic Product Research Analyst with a specialization in digital marketing

and consumer engagement strategies. Combines analytical prowess with

creative problem-solving to deliver insights that enhance product visibility

and market penetration. Proven ability to leverage digital tools and platforms

to gather and analyze consumer data, driving informed product

enhancements. Recognized for strong collaboration skills, working

effectively with marketing and product teams to align objectives and

maximize impact.

EXPERIENCE

DIGITAL PRODUCT RESEARCH ANALYST

E-Marketing Solutions

2016 - Present

Conducted extensive digital market research to assess product performance

across channels.

Utilized web analytics tools to track consumer interactions and engagement

metrics.

Collaborated with marketing teams to develop targeted campaigns based on

research insights.

Analyzed social media data to inform product positioning and messaging

strategies.

Presented findings to stakeholders, influencing marketing strategies.

Led workshops on integrating research insights into digital marketing

initiatives.

MARKETING RESEARCH ASSISTANT

Market Dynamics LLC

2014 - 2016

Assisted in the development of digital surveys and data collection

instruments.

Conducted competitor analysis to inform marketing strategies.

Supported the analysis of consumer feedback for product improvement.

Maintained databases of marketing research findings.

Participated in brainstorming sessions to generate innovative marketing

ideas.

Drafted reports summarizing research insights for team presentations.


