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San Francisco, CA

SKILLS

» qualitative research
* market segmentation
e consumer behavior
e report writing

» data collection

« stakeholder engagement

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN PSYCHOLOGY -
UNIVERSITY OF MICHIGAN, 2017

ACHIEVEMENTS

o Successfully guided a product launch
that achieved 50% market penetration
within the first year.

» Recognized for excellence in client
service with the 'Consultant of the
Year' award.

» Improved data collection efficiency by
30% through innovative survey
designs.

Michael

ANDERSON

Dynamic and detail-oriented Product Insights Analyst with a robust understanding
of consumer behavior and market dynamics. Skilled in employing qualitative and
quantitative research methodologies to uncover insights that inform product
development and enhancement strategies. Demonstrates a strong capacity for
translating complex data into clear, actionable recommendations that drive
business objectives. Proven ability to collaborate with cross-functional teams to
ensure alignment between market research findings and product initiatives.

WORK EXPERIENCE

PRODUCT INSIGHTS CONSULTANT

Consulting Group Ltd.

2020 - 2025

e Provided strategic insights to clients to shape product development initiatives.
e Conducted market segmentation analysis to identify target consumer groups.
e Utilized qualitative research methods to gather in-depth consumer insights.

¢ Developed comprehensive reports detailing findings and recommendations.

e Facilitated client workshops to align product strategies with consumer needs.

¢ Monitored competitive landscape to inform client product positioning.

PRODUCT RESEARCH ANALYST

Market Insights Co.

2015 - 2020

e Analyzed customer feedback to identify opportunities for product improvement.
e Collaborated with product teams to integrate insights into development cycles.
e Utilized SPSS and Excel for data analysis and reporting.

e Conducted focus groups to gather qualitative data on product usability.

e Presented findings to stakeholders to facilitate informed decision-making.

¢ Implemented new survey methodologies to enhance data collection.



