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San Francisco, CA

SKILLS

e Excel

e SQL

« Data Analysis

¢ Market Research

o Data Visualization

* Reporting
LANGUAGES
« English
e Spanish
e French
EDUCATION

BACHELOR'S DEGREE IN MARKETING
ANALYTICS, UNIVERSITY OF RETAIL
STUDIES, 2019

ACHIEVEMENTS

o Successfully developed a reporting
template that improved efficiency by
30%.

» Recognized for outstanding
contributions during internship leading
to a full-time offer.

» Contributed to a project that enhanced
customer loyalty metrics.

Michael

ANDERSON

Analytical and detail-oriented Product Data Analyst with over 3 years of
experience in the retail sector. Proven expertise in analyzing consumer data to
inform product development and marketing strategies. Proficient in using data
visualization tools to present insights to stakeholders. Strong understanding of
inventory management and sales forecasting. Committed to leveraging data to
enhance product offerings and improve customer satisfaction.

WORK EXPERIENCE

PRODUCT DATA ANALYST
Retail Innovations Corp.

2020 - 2025

e Analyzed sales data to identify trends, contributing to a 10% increase in product
line profitability.

e Created reports to monitor inventory levels and optimize stock management.

e Worked with marketing teams to assess the impact of promotions on product
sales.

e Developed dashboards for tracking key performance indicators for product lines.

e Collaborated with product teams to refine product offerings based on customer
feedback.

e Assisted in A/B testing to evaluate product feature changes.

DATA ANALYST INTERN

Market Research Associates

2015 - 2020

e Supported data collection and analysis for consumer behavior studies.

¢ Developed insights that contributed to refining product positioning strategies.

e Utilized Excel for data manipulation and reporting.

e Participated in team meetings to discuss analytical findings and recommendations.

e Assisted in the creation of presentations for client reports.

e Conducted market research to support data-driven decision-making.



