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SUMMARY

Strategic and results-oriented Product Brand Manager with over a decade of experience in driving brand growth and
innovation across diverse industries. Expertise in developing comprehensive marketing strategies that align with corporate
objectives and consumer insights. Proficient in leveraging data analytics to inform decision-making and optimize brand
positioning in competitive landscapes. Proven track record of leading cross-functional teams to execute successful product
launches, resulting in increased market share and revenue.

WORK EXPERIENCE

Senior Brand Manager Global Consumer Goods Corp Jan 2023 - Present

* Developed and executed brand strategies that resulted in a 25% increase in market share.

e Led cross-functional teams in the launch of 10+ products, achieving a 30% faster time-to-market.

e Utilized consumer insights to enhance product offerings, driving a 20% increase in customer satisfaction scores.
* Implemented targeted marketing campaigns that resulted in a 40% increase in brand awareness.

¢ Managed a marketing budget of $5 million, optimizing spend for maximum ROI.

e Collaborated with sales teams to align strategies, resulting in a 15% increase in sales volume.

Brand Manager Innovative Tech Solutions Jan 2020 - Dec 2022
e Conducted market research to identify emerging trends, influencing product development initiatives.

* Developed promotional strategies that increased product visibility by 50% in targeted demographics.

e Established metrics for evaluating brand performance, leading to actionable insights.

« Coordinated with design teams to create compelling packaging that enhanced consumer appeal.

* Monitored competitor activities and provided strategic recommendations to senior management.

o Executed digital marketing strategies that increased online engagement by 60%.

EDUCATION

Master of Business Administration, Marketing, University of Business Excellence Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

« Technical Skills: Brand Strategy, Market Research, Data Analytics, Cross-functional Leadership, Digital Marketing,
Budget Management

o Awards/Activities: Recipient of the 'Innovative Marketing Award' for outstanding campaign performance in 2020.
e Awards/Activities: Increased brand equity by 35% over a three-year period through strategic initiatives.

« Awards/Activities: Recognized for exceptional leadership in product innovation at the annual corporate summit.

¢ Languages: English, Spanish, French



