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MICHAEL ANDERSON
P R I C I N G  A N A LY S T

Results-driven Pricing Analyst with a strong foundation in economics and a
focus on market dynamics within the insurance industry. Recognized for the
ability to integrate economic principles into pricing strategies that enhance
competitive advantage. Proven track record of utilizing advanced statistical
tools to analyze pricing data and inform decision-making. Skilled in
collaborating with product development teams to create innovative insurance
solutions.

PROFESSIONAL EXPERIENCE

Premium Insurance Co.
Pricing Analyst

Mar 2018 - Present

Analyzed economic indicators to inform pricing strategy adjustments.

Developed comprehensive reports on pricing trends and market conditions.

Collaborated with marketing teams to ensure pricing aligns with brand
positioning.

Utilized econometric models to assess pricing elasticity and customer behavior.

Conducted competitor analysis to inform pricing strategy development.

Presented findings to senior management to support strategic initiatives.

Insurance Analytics Group
Economic Analyst

Dec 2015 - Jan 2018

Performed market analysis to identify pricing opportunities and risks.

Supported the development of pricing models based on economic forecasts.

Prepared economic impact reports for pricing strategy discussions.

Collaborated with data scientists to enhance data collection methods.

Engaged in workshops to refine analytical methodologies.

Assisted in the training of new analysts in economic analysis techniques.

ACHIEVEMENTS

economic analysis•

pricing strategy•

market research•

statistical software•

collaboration•

reporting•

English•

Spanish•

French•

Bachelor of Arts in Economics,
Harvard University

•

Played a key role in a project that improved market share by 12%.•

Recognized for innovative contributions to pricing strategies that increased
revenue.

•

Successfully implemented a new pricing framework that reduced customer churn by
15%.

•


