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PROFILE

Accomplished Press Officer specializing in public relations and corporate

communications with extensive experience in the non-profit sector.

Recognized for exceptional ability to craft compelling narratives that resonate

with diverse audiences, driving engagement and support for organizational

missions. Expertise in managing media relations, developing strategic

communication plans, and executing outreach campaigns that enhance

visibility and foster community partnerships.

EXPERIENCE

PRESS OFFICER

Humanitarian Action Network

2016 - Present

Developed and implemented communication strategies to support fundraising

campaigns.

Managed media relations, securing coverage for key initiatives and events.

Wrote press releases, newsletters, and social media content to engage

supporters.

Organized press conferences and community outreach events to raise

awareness.

Collaborated with program teams to ensure accurate representation of

initiatives.

Monitored media coverage and provided reports to senior management.

COMMUNICATIONS ASSOCIATE

Global Relief Fund

2014 - 2016

Assisted in developing communication materials for donor engagement.

Coordinated outreach efforts with local media to promote events.

Conducted research on public sentiment regarding humanitarian issues.

Supported the development of the organization's social media presence.

Engaged with community stakeholders to build supportive relationships.

Tracked and analyzed media coverage for strategic insights.

MA

public relations•

community engagement•

strategic planning•

content creation•

media monitoring•

donor relations•

English•

Spanish•

French•

Increased donor engagement by 30%

through targeted communication

strategies.

•

Secured media placements in top-tier

publications for major campaigns.

•

Played a key role in a successful

fundraising event that exceeded targets

by 50%.

•


