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San Francisco, CA

SKILLS

» Digital Marketing

o Performance Analytics
+ Data-Driven Strategies
o Campaign Optimization
e Team Collaboration

o Trend Analysis

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MARKETING,
UNIVERSITY OF COMMUNICATIONS

ACHIEVEMENTS

» Increased digital campaign ROI by
50% through the implementation of
performance analytics.

o Awarded 'Best Digital Campaign' for
innovative marketing strategies.

+ Boosted customer engagement rates
by 40% through targeted content
strategies.

Michael

ANDERSON

Innovative and forward-thinking Performance Director with a strong background
in digital marketing and performance analytics. Over 10 years of experience in
harnessing data to optimize marketing strategies and enhance customer
engagement. Proven ability to develop and implement performance measurement
frameworks that drive accountability and continuous improvement. Recognized
for a keen understanding of digital trends and consumer behavior, translating
insights into actionable strategies.

WORK EXPERIENCE

DIGITAL PERFORMANCE MANAGER

Creative Marketing Agency

2020 - 2025

¢ Developed performance metrics to evaluate the effectiveness of digital campaigns.
o Utilized analytics tools to monitor and optimize customer engagement.

e Collaborated with creative teams to align marketing strategies with performance
goals.

e Conducted A/B testing to enhance campaign effectiveness and ROI.
e Presented performance reports to executive leadership for strategic insights.

e Trained teams on best practices for data-driven decision-making.

MARKETING ANALYST

Digital Solutions Group

2015 - 2020

e Analyzed marketing data to identify trends and opportunities for improvement.
e Developed reports to communicate performance insights to stakeholders.

e Supported the launch of new digital products with performance tracking
strategies.

e Collaborated with sales teams to align marketing efforts with customer needs.
e Assisted in the development of customer segmentation models.

e Monitored campaign performance against established KPlIs.



